BRAND VALUES: DESCRIPTORS

The columns below indicate a spectrum of foundational brand descripors. The last column is intentionally left blank. Fill in the blanks if you
have a set of descriptors you feel is unique to your industry. Chart your company and top three competitors within each column, placing
icons where you think each brand falls on the spectrum between the top and bottom descriptors. Try to complete this chart from the
perspective of your clients. Once finished, mark the single two descriptors you feel are most important in the eyes of your clients.

PROGRESSIVE

ACCESSIBLE

CASUAL

LOCAL

YOUTHFUL

HUMBLE

NIMBLE

EXCITED

CONSERVATIVE

EXCLUSIVE

SOPHISTICATED

WORLDLY

SEASONED

BOLD

STEADY

RATIONAL

PLACE ICONS WITHIN EACH SPECTRUM ABOVE. ASSIGN THE RED SYMBOLS TO YOUR TOP 3 COMPETITORS AND THE TRIANGLE AS YOUR BRAND:
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TWO FOCUS ON TO HELP CREATE AN AUTHENTICALLY UNIQUE VOICE IN YOUR INDUSTRY.
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ONCE YOU HAVE CHARTED THE 4 ICONS, REFLECT ON ALL DESCRIPTORS AND MARK WITH AN * WHICH 2 YOUR BRAND COULD POTENTIALLY
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